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Digital disclosure framework
created to meet consumer demand
for product information

Over 350 product characteristics,
200 of which are voluntary

WHAT IS IT?

Easily accessible
Consistent look and feel
Ability to go beyond the label

Accurate product information,
direct from the manufacturers



SmartLabel — By the Numbers

81% of center store grocery
products have SmartLabel
pages

63 1’004 75k More than 5.5 million visits

companies brands products (Jan. —June 2020)

*based on September 23, 2020 data



SMARTLABEL:

How DOES IT WORK?



SmartLabel Channels
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SmartlLabel - Intermediate Access Menu
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OPPORTUNITIES FOR MEANINGFUL
CONSUMER ENGAGEMENT
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SMARTLABEL:

FUTURE OF SMART PACKAGING



Powering every day.
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Powering every day.
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Contact:

Julie Savoie, Director of SmartLabel

|savoie@consumerbrandsassociation.or
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REPRESENTING THE TURKEY INDUSTRY

About NTF

= NTF represents more than 300
member companies from all facets of
the turkey industry.

= NTF works with government agencies
and lawmakers to address turkey
industry issues ranging from trade
access to food safety to labor
availability.

= NTF uses consumer-facing outreach
campaigns to promote turkey.



FOOD SAFETY OUTREACH
Commitment to Food Safety

* Food safety is a non-competitive issue
for the turkey industry.

* The turkey industry is dedicated to
working with our partners in the
federal government to promote food
safety and the safe handling of meat
and poultry products.

= FSIS consumer research and data
helps NTF identify focus areas or
themes for messaging.



FOOD SAFETY OUTREACH

NTF Food Safety Infographics

= NTF developed a toolkit of infographics and GIFs promoting food safety and
targeting key areas where reinforcement of positive habits is needed.




FOOD SAFETY OUTREACH

Positive Food Safety Messaging

= NTF uses social media to deploy positive food
safety messaging and effectively reach large
audiences of consumers.




FOOD SAFETY OUTREACH

Positive Food Safety Messaging

* Food safety messaging is a priority for the turkey
industry, especially around Thanksgiving.




EATTURKEY.ORG

1225 New York Avenue NW
Suite 400
Washington, D.C. 20005

Beth Breeding
bbreeding@turkeyfed.org




Pre-Registered Public Comment Period

1. Laurel R. Elliott Private Citizen

2.  Michele Samarya-Timm Somerset County (NJ) Dept of Health
3. Katy Fendrich-Turner Private Citizen

4. Thomas Kaudia SFI

5. Patricia Buck Center For Foodborne lliness Research and Prevention
6. Hajime Toyofuku Yamaguchi University

7. Casey Gallimore North American Meat Institute

8. Marc Mereyde Private Citizen

9. Mitzi Baum Stop Foodborne lliness

10. Marisa Bunning Colorado State University

11. Tamika Sims International Food Information Council
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Pre-Registered Public Comment Period

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.

Erik Hernandez
Mindy Costello
Sheri Cates

Lia Biondo

Randal Garrett
Ivan Dragantchev
Jeremy Schneider
David Rosenblatt
Belinda Sturges
Ryan Hollingsworth
Betsy Booren
Patrick Maitland
Ashutosh Tak
Chris Rossi

Linda Chezem

Dr Kevin Jennings
Ericka Williams
Nkoum Ernest

Boar's Head

NSF International

RTI

United States Cattlemen's Association

Food Safety Net Services

Easy and Quick Trans

Controlant

Sher Consulting and Training

Private Citizen

Gateway America

Consumer Brands Association

Street Hype Newspaper

Public health Laboratory

Food and Drug and the Bug LLC

Foley, Foley & Peden, P.A.

Mesabi AAAA LLC DBA Life Extension Foundation USVI
Private Citizen

Ministry of Agriculture and Rural Development
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Mindy Brashears, Ph.D.

Under Secretary for Food Safety
U.S. Department of Agriculture
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